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Make your social networks look unique to you.
How? Starting from you!
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Generating
Social Media
Post Ideas for
Language
Schools

Thinking of ideas of what to post on
your social media can be
overwhelming when you are busy

teaching or running your school.

Here's a mind map with prompts to
help you generate ideas for what to
post for your school's social media

marketing and stop stressing out!

Use the photocopiable version and the

photocopiable worksheet to:

*Brainstorm as many ideas as

possible*

Email me at
helloegrschoolmarketing.com
for questions or feedback.

I'd love to hear from you!
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Admin (enrolment,
choosing the right
course, levels, etc)

Certifications, study
holidays, holiday
practice, books to

read, practising
outside the school

and so on

Behind the scenes-.
(how they prepare
lessons, find
materials, etc)

MY
LANGUAGE
SCHOOL

Bio, fun
facts, why
they teach

English

themselves, sending
best wishes for exams,
festivities, explaining
a FAQ about
language)

Students' work (e.g.
video presentations,

posters,crafts,etc)

Ask them Questions
(e.g about study
preferences, learning
styles and strategies,
language learning pain
points and so on)
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Facilities (car park,
library, IWBs)
Nearby places of
interest ( bus stop,

monuments, shops)

Courses offered (e.g
course materials,
method,

learn, course hours,

strategies to

platform, etc)

- Accreditatio
ns and what
they mean

for the
students

Behind the
scenes &

Sneak

peeks of
lessons
(demo)

Our Mission and

Vision

Testimonials (e.g
feedback from
WhatsApp messages,
emails or feedback
forms)

Achievements thanks
to learning a new
language or personal
achievements outside
the language school
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Thinking of ideas of what to post on your
social media can be overwhelming when
you are busy teaching or running your

school.

Here's a mind map with prompts to help you
generate ideas for what to post for your
school's social media marketing and stop

stressing out!

Use the photocopiable version and the

photocopiable worksheet to:

*Brainstorm as many ideas as possible*

Email me at
helloegrschoolmarketing.com
for questions or feedback.

I'd love to hear from you!
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WORKSHEET

INSTRUCTIONS
e Look at the prompts on the
previous page.

e Brainstorm as many ideas as

possible!

e Do it with colleagues for a wider

variety of ideas and points of view.

e Leave it on your desk and add more

ideas as they come up.
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e Match the best post ideas to your
objectives

e Choose the best social network for

the post based on your objectives.

e Decide on tone and style

e Determine the format of the post:
photo, graphics, video, gif?
e Create your posts and schedule

themt S,

Email me at

helloegrschoolmarketing.com

for questions or feedback.

I'd love to hear from you!
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Over 25 years experience in the ELT sector
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Started my career as a qualified EFL teacher, then

examiner, teacher trainer, educational&sales consultant.

/ Quualified as a Digital Marketing Specialist in 2018

Have consultative sales skills, passion for quality

education and understanding of the ELT market
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| analyse your situation, asks tons of questions to offer

tailor-made marketing strategies and training.

Gina Rodrigueé
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Need training or to outsource social media?

Book a 15-min discovery call:

hello@grschoolmarketing.com

+39 346 3308913
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Stop stressing out about social media.
Start showcasing your uniqueness!

Contact me
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